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Abstract

Academic articles on the Adaptation of Hotel Service Pattern in the Post-COVID-19
Era is an article written by analyzing and synthesizing data related to hotel business
operations that have been affected by the coronavirus (COVID-19) from research reports,
academic articles, journal articles and news reports related to the impact of the
coronavirus epidemic during 2019-2022. The article aims to present a service model that

Hotel operators have used it since the impact of the coronavirus pandemic and will be
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adapted for the post-COVID-19 period. Most of the hotel businesses will focus on changing
their service style and pattern from the old and traditional style to focus pretty much on
service that cares about cleanliness, health, and safety for the health of tourists so that
tourists can feel comfortable using the service and feel better. This also allows hoteliers

to operate in order to maintain financial and business stability.

Key Words: Hotel Service, Adaptation of Hotel Services, Hotel Business after Covid-19
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Abstract
The purpose of this research were 1) to study the behavior of Generation Y tourists
who traveled at Wat Rong Khun during the COVID-19 situation and 2) to study the satisfaction
of Generation Y tourists on the quality of tourism services at Wat Rong Khun during the COVID-
19 situation. A questionnaire was collected from 395 tourists which is aged 21-40 years old.
Data were analyzed by descriptive statistics such as percentage, frequency and standard
deviation.
The results revealed that most of respondents were female, accounted for 51.1%, aged
26-30 years, representing 42.8%. They were student 22.5 percent, graduated bachelor's degree
accounted for 33.7%, average monthly income 10,001 — 20,000 baht 37.5%, respectively. The
study of tourist behavior found that most of respondents had traveled to Wat Rong Khun 2-3
times, representing 41.6%, purpose of traveling is want to visit Wat Rong Khun. 32.2 %, travel
on Saturday — Sunday 54.9 9%, travel during daytime 61.8%, traveling by private car 48.4%, and
traveled with a group of friends 46.3%, respectively.
The satisfaction of tourists towards the quality of tourism services at Rong Khun Temple
found that respondents were satisfied with service at a high level with a score of 3.79, followed
by safety at a high level with a score of 3.70, and tourist’s confidence at a high level with a

score of 3.68, respectively.

Keywords : Satisfaction, Services quality, Rong Khun Temple
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Abstract

The purpose of this research was to study behavior of Thai tourists traveling to Doi Mae
Salong after the COVID-19 and to study factors affecting to travel at Doi Mae Salong among
Thai tourists after the COVID-19. The sample group was 400 Thai tourists who traveled to Doi
Mae Salong. Data were collected by questionnaires and analyzed with descriptive statistics
such as percentage, mean, standard deviation. T-test statistics and one-way ANOVA were used
to compare differences between variables. The results showed that most of respondents were
female, aged 21-30 years, graduated a bachelor's degree, average income less than 10,000
baht. The purpose of travel is for tourism, travel during weekends, average travel costs are
2,001 - 3,000 baht, traveling by private car, prefer to stay overnight at hotel, doing activities by
taking pictures. The factors affecting Thai people’s decision making to travelling Doi Mae Salong
after Covid- 19 at the highest level are attraction, accommmodation, and facilities, respectively.
People with different ages have different effect on attraction, amenities, and accoommodation
factors. People with different educations have different effects on accommodation factors.
People with different occupations and average monthly incomes have different effect on
activities, accessibility, amenities, and accommodation factors. Doi Mae Salong should improve
tourist attractions to be interesting, create novelty, and develop a variety of tourism activities
along with develop standards of facilities, accommodation services, and public health
measures to attract and ensure tourists have confidence and feel safe to come back to travel

in the future.

Keywords : Factors Affecting, Thai tourists, Doi Mae Salong
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